The purpose of this research is to analyze and elaborate determinants of tax compliance in the perspective of the theory of planned behavior and stakeholder theory. This research is conducted on a population consisting of corporate taxpayers registered at the Directorate General of Taxes in the region of South Sulawesi. This research uses proportional random sampling to determine the samples. There are 560 respondents out of 1,000 exemplars of distributed questionnaires who are willing to participate. The analysis is conducted by using Partial Least Square (PLS). The result reveals that the behavior of the taxpayers has a positive and significant effect on the intention to tax compliance. The establishment of tax professional behavior to comply can encourage positive behavior of taxpayers, thus, the welfare of the society can be achieved. Subjective norm has a positive and significant effect on the intention to tax compliance. This research focuses on corporate taxpayers; hence, the researchers add social awareness based on stakeholder theory. This research depicts corporate taxpayers as entity that mingles with the society. Therefore, social awareness and cultural adaptation with the social environment through tax payment is a must.
INTRODUCTION
Tax is one of the instruments in dynamic fiscal policies. The application depends on the current state of economy, both domestic and international. Since the first tax reform in 1984, there is a hope that the sustainability of tax revenues as a main source of National Budgeting and Financing (APBN in Indonesian) can be maintained. Minister of Finance during 2012 emphasizes that tax revenue is not only directed to increase the state revenue; it is also directed to give limited stimulus in order to support a better economic growth.
Quality of economic growth can be achieved by constructing a conducive-business atmosphere (Sukamdani, 2017) . Annually, the corporate leaders of General Taxes are required to always increase revenues from tax sector to balance with the increase in funding needs for state development (Rahayu, 2007) . The government has conducted various efforts to increase tax revenues (Nurmanto, 2007) . Less effective efforts in increasing tax compliance affect awareness and compliance of the taxpayers. Tarjo and Kusumawati (2006) state that the low tax compliance can be observed from annual target of tax revenues, which is yet to be achieved. There are even some taxpayers who have not submitted their Annual Tax Return (SPT). Tax compliance is one of the indicators of revenue realization, which is in accordance with the target set.
Percentage of revenues during 2011 until 2016 keeps decreasing over the year. In a row, starting in 2011 until 2016, the percentage of tax revenue achieved has reached 97.24%, 94.35%, 92.56%, 91.88%, 81.99%, and 81.27% of the targeted revenue (www.pajak.go.id). As the main source of revenue, it never reaches the target. The condition has a significant impact on state's financial situation.
Low taxpayer compliance in Indonesia during 2015 is observed from the tax ratio. Tax ratio is a ratio between the amount of tax revenue and Gross Domestic Product (GDP) in a given period. It is used to assess the level of compliance in tax payments. In Indonesia, GDP has been increasing over the years. It does not only come from domestic products and services, but also from foreign investment. In Indonesia, tax revenue is assessed to figure out tax ratio from central tax. Meanwhile, in OECD, tax ratio is assessed based on central, regional, and natural resources taxes. Such is the reason of low tax ratio in Indonesia compared to other countries (Widodo & Austin, 2015) .
The higher tax ratio of a country is, the higher taxpayer compliance in paying taxes will be. Tax ratio in Indonesia reaches 11-12% of GDP. It is relatively low compared to ideal tax ratio, which lies around 15-17%. Mulyani (2016) points out that Indonesia has lower tax ratio compared to its neighboring countries such as the Philippines (12.9%), Singapore (14%), Thailand (16.5%), and Malaysia (16.1%). Based on the detail, there are two main implications regarding low tax ratio. First, the tax compliance in Indonesia is low. Second, the tax revenue is relatively low compared to the existing tax base. Pramudito (2016) states that low tax ratio cannot be addressed as the fault of Directorate General of Taxes, because matters concerning tax is the duty of every citizen to develop this country.
Directorate General of Taxes (2015) emphasizes that the tax compliance in Indonesia is in bare minimum. Based on data from Ministry of Finance, only 5 million out of 12 million corporate taxpayers (non-individuals) have generated the profits. Out of 5 million, only 550 thousand or 11% of them routinely hand out Corporate Income Tax Return. A survey conducted by Directorate General of Taxes shows that level of tax compliance has not reached 80%. Furthermore, there are 144,870 of registered corporate taxpayers in the regions of South, West, and Southeast Sulawesi in 2017, whereas only 106,364 hand out the CITR report. In other words, the percentage of tax compliance is only 73% due to some others who have not fulfilled their respective tax obligations (Bamba, 2017) . Taking it into consideration, the Directorate General of Taxes in South Sulawesi, West Sulawesi and Southeast Sulawesi (Sultanbatara) in 2018 indicates that they would take a large number of tax dodgers despite no further statement regarding the exact amount of tax obligations. The action is conducted for non-compliant taxpayers.
The head of Extension Service (P2) Public Relations of the Sultanbatara Regional Office (Bamba, 2015) states that the amount of tax revenue has not yet met the expectations of growth, which is 34%. It can only grow as much as 18%. Eka and Frans (2017) emphasize that the awareness in tax compliance in South Sulawesi is still low compared to those in Java that contributes to tax revenue as much as IDR 1,000 billion.
According to James et al. (2005) , in order to encourage the awareness, we need to understand non-economic factors affecting the behavior of taxpayers by using psychological approach. This way, changing the behavior cannot be done directly. Instead, it must be conducted by antecedents or the trigger of behavior (Hartono, 2008) .
Empirical studies of corporate taxpayer compliance are conducted by several researchers such as Slemrod (1989) , Bradley (1994) , Magro and Anne (1999) , Siahaan (2005) , Mustikasari (2008), Harinurdin (2009) . In general, studies incorporate taxpayer compliance use tax professionals as respondents. Tax professionals are experts in the field of taxation who work for and on behalf of corporations and have duties to carry out tax obligations, as well as tax planning.
Considering the importance of tax compliance, especially corporate tax compliance in conducting their tax obligations in accordance with the regulations of the government, this study assesses the behavior of corporate taxpayers through the perspective of theory of planned behavior, as well as stakeholder theory.
The assignation of tax professionals in corporates to elaborate corporate tax compliance is based on four criteria. First, attitude is a tendency learned personally, which means it is not a tendency of corporation or organization, so the chosen respondents should be able to represent the corporations. Second, tax professionals are qualified tax specialists who represent the management of corporations in handling the entire aspects related to taxation. Third, tax professionals are required to create and conduct effective and efficient system of internal tax information to construct auditable and reliable tax report. Fourth, tax professionals do systematic and comprehensive approach in order to fulfill the obligations of tax compliance.
EMPIRICAL STUDIES
This research uses perspective from theory of planned behavior. This theory emerges due to high gaps in the display of behaviors (Ajzen, 2005) . Theory of planned behavior shows that the behavior of a person is encouraged by three factors. The first factor is behavioral belief, which is an outcome belief, and evaluation of results. Confidence and evaluation of results will form a variable attitude towards a certain behavior. The second one is normative belief. It is an individual belief in the normative expectations of other people such as family, friends, corporate leaders, tax officers, and tax consultants. Normative expectation forms a subjective norm of a behavior. Third is the control belief, which is personal belief about the existence of things that encourage their behavior and perceptions of how strongly the two affect their behavior. Control belief forms a perceived behavioral control. Regarding the theory of planned behavior, someone will consider attitudes, subjective norm, and control perceived behavior in constructing their intention to comply with the rule (Ajzen, 1991) .
Theory of planned behavior has penetrated into various fields, including taxation. In Indonesia, there are some researches in the field of taxation that use the framework of theory of planned behavior. Some researchers prove that empirically, the attitude of tax compliance, subjective norm, perceptual behavior, and perceptions of taxpayers towards the government have certain effect on the intention to comply with the tax obligations (Damayanti et al., 2015) . Harinurdin (2009) This study focuses on corporate taxpayer compliance that it develops corporate behavior using corporate taxpayers' social awareness. Tax compliance can be encouraged by emphasizing the importance of social awareness. It provides guidance that the corporation is not an entity that only concerns about itself. Instead, a corporation is an entity which is obliged to adapt culturally to their social environment to engage in harmonious relationship with public. Mangoting et al. (2015) state that taxpayers bind their freedom towards the government in some sort of contract. It requires the corporation to provide economic resources for mutual welfare. Benefit of tax payment for the taxpayers is a better environment.
The role of taxpayers in financing the constructions in the country needs to be encouraged by raising awareness about tax compliance. Tax payment for the government will help to finance the construction either in cities or rural areas. This study uses approach based on stakeholders theory, especially organizational behavior of the internal stake-holders in an organization (Gudono, 2016, p. 269 ). Parameter of corporate success in the perspective of social awareness is prioritizing of moral and ethics. In other words, a corporation achieves the best result without sacrificing other communities. One of the main morals is good treatment towards others. Corporation that run by applying the aforementioned moral will be beneficial towards the society.
Corporate social awareness in paying taxes will affect tax compliance. Previous researches concerning social awareness have been conducted by Gangl et al. (2015) , Jimenez and Iyer (2016) , as well as Calvet and Alm (2014), Gangl et al. (2015) empirically proves that understanding in cooperation in social inlemma can be a way for a corporate to encourage voluntary cooperation and commit to guarantee public supplies. Jimenez and Iyer (2016) explain the effect of social norm towards tax compliance through personal internalization. Emergence of sympathy, as well as empathy, can also encourage tax compliance (Calvet & Alm, 2014) .
Awareness of tax compliance needs to be encouraged continuously in order to reach targeted tax revenue. Factors that affect tax compliance, especially for corporate taxpayers, need to be analyzed. Based on the details elaborated above, the purpose of this research is 1) to analyze the effect of taxpayers' behavior on tax compliance; 2) to analyze the effect of subjective norm on tax compliance; 3) to analyze the effect of social awareness on tax compliance.
LITERATURE AND HYPOTHESES
A corporation is part of several elements that make up society in the social system. It creates a reciprocal relationship between the corporation itself and the stakeholders. In other words, the corporation has to perform its role in two directions: meeting the needs of the corporation itself and the stakeholders. Freeman and McVea (2001) suggest that stakeholders as groups or individuals can influence or be influenced by organizational efforts in achieving their goals. The main stakeholders consist of those who have a contractual relationship with the organization and are influenced by the actions of organization despite having no contractual relationships. Therefore, the corporation has an indirect relationship with the community over the benefits of tax payment.
The behavioral approach uses the concept of willingness. It emphasizes the behavior of taxpayers to comply with tax obligations in accordance with government regulations (voluntary compliance). James and Alley (1999) conclude that two approaches should be mutually supportive. In other words, a policy that can accommodate the unification of economic approach and behavioral approach is needed to increase tax compliance voluntarily. The relevance of tax compliance and welfare is represented in the following figure:
2.1. Attitude, behavioral intention, and tax compliance Ajzen (2005) defines attitudes as dispositions to respond favorably or unfavorably to objects, people, institutions, or events. A positive attitude will encourage tax compliance, whereas negative attitude will trigger a tax non-compliance (Marti, 2010) . According to theory of planned behavior, personal attitudes towards behavior are derived from beliefs about consequences of said behavior, namely behavioral beliefs. 
Subjective norm, behavioral intention and compliance with taxpayers
Ajzen and Fishbein (1988) suggest that subjective norm affects intentions based on social pressure to engage or not to engage behavior. Subjective norm is a function of expectations that are perceived by individuals where one or more people around them (siblings, peers) approve a certain behavior and motivate the individual to comply (Ajzen, 1991) .
Subjective norm is built through the influence of the people around, the influence of friends, the influence of tax consultants, the influence of tax officers, the influence of corporate leaders. The greater subjective norm will increase the tax professionals behaving non-compliant (Mustikasari, 2008) . The findings of the study conducted by Bobek and Hatfield (2003) suggest that subjective norm has a positive and significant effect on tax non-compliance intentions. The attitude of the taxpayer to behave positively or negatively compliant that has been formed from the knowledge and experience of tax professionals or the experiences of others will form the intention of tax professionals to comply and not comply with the prevailing tax laws and regulations. However, this intention can change due to the influence of surrounding people. If the attitude of the tax profes-sional towards tax compliance is positive, but the corporate leaders do not support his attitude, then, the intention of the professional tax can change exactly the opposite way (Bobek & Hatfield, 2003; Blanthorne, 2000; Mustikasari, 2008) . Based on the explanation, the research hypothesis is formulated as follows:
H2: Subjective norm has positive effect on behavioral intention for taxpayer compliance.
Social awareness, behavioral intention and taxpayer compliance
The role of taxpayers in financing development should be developed by increasing public awareness about the obligation to pay taxes. This study uses stakeholder theory, especially behavioral in organizations (Gudono, 2016, p. 269 ). The success parameter of a company in the viewpoint of social awareness is to prioritize moral and ethical principles, namely achieving the best results without harming other groups of people. Companies that work by putting forward moral and ethical principles will provide the greatest benefits to society. The company's social awareness in paying taxes will have an impact on tax compliance.
Freeman and McVea (2001) suggested that a group or individual can influence and be influenced by organizational efforts in realizing goals. Contractual relations between taxpayers and the government in paying taxes indirectly affect society. In stakeholder theory known as diffuse stakeholders, all parties may be influenced by the actions of the organization, even though they do not have contractual relations with the organization (Gudono, 2016, p. 269). So, higher the taxpayer's social awareness will increase the intention of tax professionals to behave compliantly.
H3: Taxpayer social awareness has positive effect on behavioral intention of taxpayer compliance.
Social awareness and taxpayer compliance
Freeman and McVea (2001) state that stakeholders, as a group or individual, can influence or be influ-enced by organizational efforts in realizing their goals. The main stakeholders are those who have a contractual relationship with the organization and are influenced by the actions of the organization, even though they have no contractual relationship with the organization. The contractual relationship of the company as a corporate taxpayer with the government and society can be seen in Figure 2 .
The closest environment gives a vital influence to the determination of social awareness level. The intended environment is the society where the organization grows. This happens because there are values about social awareness in the environment. Implanted values will influence taxpayers to always help and care for others.
Research on social awareness was carried out by Gangl and Kirchler (2015) . The study empirically proved that understanding cooperation in social dilemmas can be utilized by the authority to encourage voluntary cooperation and commitment to guarantee the provision of public goods. In addition, the presence of sympathy and empathy has a positive effect on tax compliance (Calvet & Alm, 2014) . Based on the description, the research hypothesis was formulated as follows:
H4: Taxpayers social awareness has a positive effect on taxpayer compliance.
Taxpayers, behavioral intention and compliance
Behavioral intention is a mediating variable in shaping the behavior (Ajzen, 1991) . This means that in general, human beings act in accordance with intention or tendencies. Intention is the tendency or decision of tax professionals who handle taxes to conduct compliant behavior.
Such behavior will raise social awareness to the environment.
Langham et al. (2012) empirically proved that intention to comply has a positive effect on tax compliance. Blanthorne's (2000) study also empirically proved that intention has a positive effect on tax non-compliance. In Indonesia, research on tax compliance has also empirically proven that the intention to comply influences compliance behavior, and vice versa, the intention not-to-comply influences tax disobedience (Mustikasari, 2008; Dewi, 2007; Harinurdin, 2009 ). This shows that if the tax professional who handles taxes has a high tax compliance intention, the corporate tax compliance is high. Likewise, the behavior of tax non-compliance is a behavior based on the not-to-comply intention so that the less of tax professional no-to-comply intention is, the less the corporate tax compliance will be. Based on the explanation, the research hypothesis was formulated as follows:
H5: Behavioral intention positively affects taxpayer compliance.
METHOD
Based on the literature review and previous research, this study aims to test the hypothesis of the influence of tax professional behavior and social responsibility of taxpayers on taxpayer compliance. The model developed in this study involves five latent variables, namely the attitude taxpayer attitude, subjective norm, taxpayer's social awareness, behavioral intention and taxpayer compliance.
This study will examine the hypotheses of the influence of tax professional behavior on tax- 
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payer compliance. This study is an empirical study using analysis to obtain an overview of the effect of tax professional behavior on taxpayer compliance. Tests are carried out using Partial Least Square (PLS). The researcher uses PLS in order to test and develop models to predict research models.
The population in this study is corporate taxpayers registered in the Directorate General of Taxes in South Sulawesi. The research respondents are tax professionals. Tax professionals who handle taxes are considered the most knowledgeable about tax regulations and preparation of corporate tax reporting, since their main task is to fulfill corporate tax compliance. Tax professionals do tax planning to calculate the amount of tax to be paid, reduce tax obligations and minimize costs related to taxation. The sampling technique used is proportional random sampling. Out of 1000 exemplars of distributed questionnaires, 560 respondents participated.
In this study, behavioral variables under the theory of planned behavior (TPB) framework are used to explore behavioral beliefs and social awareness using stakeholder theory; respondents who encourage taxpayer awareness that tax payment is for the development and the public prosperity. This research also creates the awareness of taxpayers to encourage voluntary compliance.
Measurement
The taxpayer compliance is measured using 6 indicators, which refer to the opinion of Harinurdin 
RESULT

Descriptive findings
The majority of respondents are male, which equals to 76%, the remaining 24% are female. This fact shows that male head of tax professional is more preferable than female. According to the level of education, most of the respondents are graduate levels (67%) and postgraduate (33%). This shows that to be a tax professional requires adequate education at the graduate level. Besides having mastery of finance, as well as in taxation laws and regulations, tax professionals should also have a mastery of accounting, law, information system, auditing and other supporting knowledge.
Variable measurement
A variable is considered to have good validity for construct or latent variable if the t-value of the factor is greater than the critical value (1.96) and/or the standard factor load is ≥ 0.50. While the reliability evaluation of theGeSCA measurement model can use Construct Reliability by using composite reliability in which the value ≥ 0.6 is reliable and Average Variance Extracted (AVE ≥ 0.50). While in the second stage of model measurement, it can be seen that all critical ratio values are ≥ 1.96, thus, it can be concluded that the validity of all manifested variables toward the latent variable is good.
The path diagram of the relationship of each variable can be described as follows:
Hypothesis testing:
The attitude of the taxpayer has a positive and significant effect on the behavioral intention for tax compliance. 
DISCUSSION
This study aims to analyze the influence of attitudes, subjective norm, social awareness and intention to behave. This study also examines the behavioral intention mediating variable and tax compliance. The influence of attitudes on behavioral intention analysis result indicates a positive and significant influence. This result provides empirical evidence that if the attitude of the taxpayer is high, the behavioral intention tends to increase. Likewise, this result empirically proves that attitude mediated by the behavioral intention compliantly indicates a positive and significant influence.
This means that if the behavioral intention caused by the betterment in attitude is high, corporate taxpayer compliance tends to improve.
Theoretically, the result of this study is in line with what was stated by Ajzen and Fishbein (1980) that behavioral intention will influence the behavior of such individual and that behavioral intention is determined by readiness attitude to respond to the positive or negative objects or situations. Therefore, taxpayers have an awareness that taxes paid for the benefit of the public in general give a positive response to the taxpayers' behavior to taxes paid.
The result of this study is in line with the research conducted by Tan and Laswad (2008), Aryati (2012) . The result of the study proves that attitude is a variable, which influences the behavioral intention compliantly. This means, in general, tax professionals of the companies in South Sulawesi behave positively toward tax compliance, meaning that as an individual the better attitude of taxpayer the level of compliance tends to increase with a significant increase. The three of the beliefs tested to measure attitudes towards tax compliance in this study are the establishment of reserve funds, the use of non-transparent taxes and the use of taxes to the public.
Subjective norm influence on behavioral intention shows a positive and significant influence. This result provides empirical evidence that the better the subjective norm, the more behavioral intention tends to increase. Likewise, the result of this study empirically proves that subjective normmediated by the behavioral intention compliantly of corporate taxpayers indicate a positive and significant influence. This means that the higher the behavioral intention caused by the better subjective norm, the more likely it is to increase corporate taxpayer compliance with a significant increase.
Theoretically, the result of this study is in line with what Ajzen et al. (1988) who suggested that subjective norm influences intentions based on social pressure to do or not do behavior. Subjective norm is a function of expectations perceived by individuals in which one or more people around them (their relatives, colleagues) to approve a certain behavior and motivate such individual to comply (Ajzen, 1991) .
The result of this study is in line with the research conducted by Bobek and Hatfield (2003) that subjective norm has a positive and significant influence on tax non-compliance intention. Subjective norm is constructed through the influences of the surrounding people, friends, tax consultants, tax officers, and company corporate leaders. The result of another research conducted by Mustikasari (2008) and Blanthorne (2000) has a positive and significant effect. This that subjective norm variables are variables, which influence behavioral intention in compliance of corporate taxpayers. 
Figure 3. Structural model direct and indirect
The result of this study empirically proves that taxpayers who have a higher subjective norm perception intend to comply with taxes obligation. Environmental pressure from corporate leaders, friends, tax officers and the public motivate taxpayers to behave compliantly. Taxpayers are aware that the use of taxes for routine government expenditures and provides benefits to the public so that taxpayers are not always influenced by the environment in reporting their tax liability.
The influence of social awareness on Behavioral intentionshows a positive and significant influence. This result provides empirical evidence that the higher the social care of corporate taxpayers is, the higher is the corporate taxpayer compliance. This study provides empirical evidence that social awareness mediated by the behavioral intention compliantly shows a positive and significant influence. This means that the higher the behavioral intention caused by the higher social care of corporate taxpayers, the more likely it is to increase corporate taxpayer compliance.
Theoretically, the result of this study is in line with the stakeholder theory proposed by Freeman and McVea (2001) that as a group or individual can influence and be influenced by organizational efforts in realizing goals. Contractual relationship between taxpayers and the government in paying taxes has indirect influences in the society. In stakeholder theory, known as diffuse stakeholder theory, all parties may be influenced by the actions of the organization even though they have no contractual relationship with the organization.
The higher intention of the corporate taxpayer has a positive impact on the awareness of corporate taxpayers. The characteristics of corporate taxpayers reflected by cultural, economic and social conditions will shape behavior so that it can improve corporate taxpayer compliance. The social awareness of corporate taxpayers in this study is the responsibility of the company to the environment through tax payment. Corporate social care is the willingness to pay taxes voluntarily by understanding the tax function, namely the function of the budgeting, that taxes are paid for development (Mardiasmo, 2016, p. 34) . The development funded by tax revenues will be ex-perienced by the entire society, for example the construction of roads, bridges, and others. The result of this study is reinforced by the study findings conducted by several researchers, namely social awareness carried out by Gangl et al. (2015) . It is empirically proven in this studythat understanding cooperation in social dilemmas can be utilized by the authority to encourage voluntary cooperation and commitment to guarantee the provision of public goods.
The influence of social awareness on taxpayer compliance empirically proves to have a positive and significant effect. This means that the higher the corporate taxpayer's social awarenessis will increase corporate taxpayer compliance. The result of the study strengthens stakeholder theory proposed by (Freeman & McVea, 2001) and the findings of a study conducted by several researchers, namely Calvet and Alm (2014), Gangl et al. (2015) that empathy and sympathy have positive and significant influences on taxpayer compliance. The existence of empathy and sympathy of corporate taxpayers in South Sulawesi has a positive impact on increasing corporate taxpayer compliance. The improvement of corporate taxpayer awareness level is carried out continuously as a form of national mutual cooperation in increasing national income aimed at the government and national development financing interests. The result of this study which proves that the social awareness of corporate taxpayers influences tax compliance shows that stakeholder theory can be applied in the field of taxation, particularly for corporate taxpayers in the South Sulawesi region.
The influence of behavioral intention towards taxpayer compliance shows a positive and significant influence. This means that the higher the behavioral intention in corporate taxpayers, the higher the level of tax compliance. The result of the study strengthens the theory of planned behavior proposed by Ajzen (1991) Tax professional behavior is influenced by intention in carrying out corporate liability. Tax professional intention, which is measured from the tendency to be compliant, the desire to be consistent to comply and care for the society through paying taxes, has proven to influence tax compliance behavior. The desire of tax professionals to remain consistent to comply and not comply and will not be influenced by the environment. Caring for the society is a concern of tax professionals in paying taxes to remain compliant and understand that the use of taxes is for the development and welfare of society.
Human beings generally act according to their intentions and tendencies. Ajzen and Fishbein (1988) stated that behavioral intention is a mediating variable in shaping the behavior. This empirical evidence has implications that taxpayer who has the intention to comply, tend to behave compliantly so that the intention to comply is a determinant of tax compliance behavior that can be applied in the field of taxation, especially for corporate taxpayers in the South Sulawesi region.
IMPLICATION OF THE STUDY
The result of this study can empirically prove the influence of attitudes, subjective norm, and social awareness towards the intention of taxpayer for compliance. The findings confirm the theory developed in this study, namely the theory of planned behavior developed by Ajzen (1991) and stakeholder der theory developed by Freeman and McVea (2001) . The results of this study are confirmed by previous research findings that better the attitude, attitude subjective norm and higher social awareness of corporate taxpayers tend to be able to increase corporate taxpayer compliance. Intention is a function of two basic determinants and is supported by intention as determinants related to personal factors, namely attitudes toward behavior and social influence.
This research is expected to give contribution theoretically and practically. For theoretical contribution, this research gives contribution to development of the theory of planned behavior in explaining the factors that influence compliance in taxation, namely stakeholder theory. The development of theory of planned behavior in stakeholder theory shows that there are implicit contracts between the society and the government in which the society realizes that they have rights and obligations. Taxpayers will realize that tax payment is for the purposes of development and public prosperity. As a practical contribution, the result of this study provides input for the Directorate General of Taxation concerning taxpayer compliance. In addition, this research also provides input on efforts that can be made in overcoming tax non-compliance that has become a culture in Indonesia. Based on these inputs, the Directorate General of Taxation can do in-depth efforts by giving awareness to taxpayers about the benefits of the tax they pay. Thus, taxpayers are convinced that the existing taxation system is able to improve the country's economy and development.
The stakeholder theory in this study empirically proves that the existence of a contractual relationship between taxpayers and the government in paying taxes indirectly influence the society. The results of this study provides awareness of corporate taxpayers in implementing tax administration by calculating taxes properly so as to minimize tax evasion and pay taxes on time.
CONCLUSION
The results of the study show the following: (1) the attitude of the taxpayer has a positive and significant effect on the behavioral intention for tax compliance. The formation of a tax professional attitude to be compliance should be able to minimize the underpayment of taxes and increase the positive attitude of taxpayers on paying taxes for the welfare of society; (2) subjective norm has a positive and significant effect on behavioral intention for tax compliance. Taxpayers who have higher perception of subjective norm intend to comply with tax liability. Environmental pressure from company corporate leaders, friends, tax officers and the public encourage taxpayers to behave compliantly; (3) taxpayer social awareness has a positive and significant effect on behavioral intention for taxpayer compliance. The higher the social care of corporate taxpayers, the more likely it is to increase taxpayer compliance. Taxpayers' empathy and sympathy increase voluntary compliance; (4) social awareness has a positive and significant effect on tax compliance. Contractual relationship between taxpayers and the government in paying taxes indirectly affect society, which is known as diffuse stakeholders; (5) behavioral intention has a positive and significant effect on tax compliance. The intention of tax professionals measured by the tendency to be compliant, the desire to always be consistent to comply and care for the society through payment of taxes has proven to affect tax compliance behavior.
